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* More information on how we measure investment performance is set out on pages 24 and 178–179 of our Annual Report and Acccounts.

Society
As a principle-led business, we believe that 
engaging with companies on corporate 
responsibility is the right thing to do. As part 
of our commitment to society, we maintain 
positive relationships with our regulators. 
We also build strong relationships with our 
external service providers.

Environmental, social and 
governance (ESG) engagements

2,200

People
Our people are key to the ongoing success of 
the business. We are proud of our reputation 
as an employer of choice and of the talented 
people who drive our business. Our people 
strategy aims to attract, retain and develop an 
agile and diverse workforce, who we are able  
to provide with engaging and rewarding work.

Retention of key talent

94%

Clients
Our clients are at the centre of our business.  
Our ongoing success is built upon our 
understanding of their evolving needs and 
partnering with them to construct products 
and solutions that help them meet their 
financial goals. We are proud of our track 
record of delivering long-term performance  
for clients.

Three-year client investment  
performance*

74%

Shareholders
We rely on the support of our shareholders 
in order to generate sustainable long-term 
growth. Our business model aligns the 
interests of our shareholders with those of  
our clients. This means that in delivering for 
our clients, we create value for those invested 
in our business.

Basic earnings per share before  
exceptional items

215.8p

As a global investment manager, our overall purpose  
is to help build the long-term future prosperity of  
our clients. We recognise that we have an important 
role to play in shaping our clients’ futures as well as 
having a strong focus on doing the right thing for our 
people, our suppliers and for society more widely.  
By understanding the needs of our stakeholders,  
we can deliver long-term growth for our shareholders. 

In order to deliver for our stakeholders, we prioritise 
growing a sustainable business that takes a long-term 
approach. We do this by investing behind strategic 
growth opportunities, which help us deliver on our 
commitment to provide positive outcomes for all of  
our clients, society, our shareholders and our people.

When our stakeholders prosper, so do we.
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Group
The overall governance and corporate management of the Group is driven by the Chairman, Group Chief Executive 
and Chief Financial Officer, as well as employees involved in corporate development and strategy. 

Infrastructure
Our infrastructure teams provide critical services that support the business and include capabilities across 
Technology, Operations, Finance, Risk, Human Resources, Compliance, Legal, Governance, Internal Audit and Tax.

Wealth Management
We provide a wide range of wealth management 
services, which focus on preserving and growing 
our clients’ wealth. There will soon be three key 
components to supplement our existing wealth 
management offering, which reflects our strategic 
ambition to provide wealth management and 
financial planning services to clients across the 
wealth spectrum.

Cazenove Capital (in the UK and Channel Islands) 
and Schroder Wealth (outside the UK) offer bespoke 
discretionary and advisory investment services  
to private clients, family offices and charities.

Benchmark Capital provides technology-led 
regulatory and administrative services for a 
network of independent financial advisers,  
as well as providing platform services.

We have announced our plans to create a joint 
venture with Lloyds Banking Group in the UK. The 
business will be named Schroders Personal Wealth 
and will address the growing gap in the advice 
market by offering personalised financial planning 
and investment services to affluent customers.

Contribution to Group net income

£289.8m

Asset Management
We manage investments for institutions and private 
investors throughout the client life cycle.

Our institutional clients include local authorities, 
pension schemes, insurance companies and 
sovereign wealth funds. We also manage assets 
for end clients as part of our relationship with 
distributors, financial advisers and online platforms.

We believe that the key to delivering better 
outcomes lies in gathering highly talented people 
who bring a diverse range of thoughts and ideas. 
Our 42 investment teams in 19 global locations 
actively manage investments across a range of 
asset classes. Our approach allows us to channel 
our insights into the right outcomes for our clients.

Our client service teams build lasting relationships, 
which allow us to develop a clear view of our clients’ 
needs and how these may change over time.

By combining these client relationships with market 
insights and our strong investment capabilities, we can 
design bespoke products and services. These solutions 
are designed to fit our clients’ needs and are rigorously 
tested to ensure that they are fit for purpose.

Contribution to Group net income

£1,801.2m

We manage investments for institutions and individuals to help them meet their 
financial goals and prepare for the future. As the world changes, so do our clients’ 
needs. That’s why we have a long history of adapting to meet the challenges of the 
times, keeping our focus on what matters most to our clients. From pension funds and 
insurance companies to individuals and charities, we work with a wide range of clients, 
whose needs are as diverse as they are.

Our business
An active approach to building long-term 
future prosperity
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Welcome from the Chairman

Schroders recognises the critical importance of our responsibility to 
our stakeholders for doing the right thing. Indeed, we are resolutely 
committed to acting on that responsibility. We strive to keep pace 
with the contemporary business landscape, but we aspire to more:  
to set the pace for corporate responsibility in the time ahead.  
This matters to our clients who value a long-term view of their 
investments. Our clients expect environmental, social and governance 
(ESG) issues to figure in the management of their assets.
Businesses are increasingly being held accountable 
for positive social impact and are moving rapidly 
to integrate this into normal business practice. 
At Schroders, Corporate Responsibility (CR) has 
always been a boardroom priority. This report 
demonstrates our performance throughout 2018.

During this period, the CR Committee has been 
actively engaged across the business. The 
Committee’s role is to drive and inspire good 
behaviours and practices in our business decisions. 
The active development of our CR strategy echoes 
Schroders’ ambition of aligning our business 
purpose to improving futures. It is especially 
important at Schroders that our own people should 
be supported in their contribution to wider society.

The relationship of Schroders to its immediate 
environment has been in tight focus this past 
year. The move to a new state-of-the-art London 
headquarters delivered the opportunity to build 
sustainability and wellbeing into the heart of our 
activity. The building itself is a candidate for a 
BREEAM rating of ‘Excellent’ for its core construction 
and fit-out. Features include grey water toilets and 
new habitats for urban biodiversity. Schroders has 
also signed up to RE100, an international pledge to 
use only renewable electricity throughout our global 
business by 2025.

I am delighted to be supporting Schroders in 
this vital work and to placing our commitment to 
outstanding corporate responsibility at the heart of 
our business around the world.

We strive to keep pace with 
the contemporary business 
landscape, but we aspire  
to more: to set pace for 
corporate responsibility  
in the time ahead. 

Lord Christopher Geidt 
Chairman, International Relations 
and Corporate Responsibility

Lord Christopher Geidt
Chairman, International Relations 
and Corporate Responsibility
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At a glance
Driving high levels of corporate responsibility

As a FTSE 100-listed business with a global footprint, we have an 
important responsibility to contribute to the communities around us, 
both through our actions as a corporate and our ability to influence 
the companies that we invest in.

In 2018, our impact and commitment across a number of these areas has been 
demonstrated through work with our communities, our clients and the environment. 
Following a review of the UN’s 2030 Agenda in 2017, we are supportive of the aims of 
the 17 Sustainable Development Goals, which represent a comprehensive agenda for 
addressing the world’s societal challenges.

Volunteer  
hours

3,763
(2017: 2,657)

Charitable 
donations

£2.1m
(2017: £2.0 

million)

2,200
(2017: 1,014)

Environmental, social 
and governance (ESG) 

engagements

Group Corporate Responsibility Committee
The CR Committee is responsible for implementing the Group’s Corporate 
Responsibility strategy. Chaired currently by Emma Holden, a member of the Group 
Management Committee, and with a membership drawn from every division in the 
Group, the committee oversees CR activity across the variety of stakeholder groups.

Group Corporate Responsibility
The Group CR team supports the CR Committee and co-ordinates our network of  
local CR Champions which encompasses every region in the group. They promote best 
practise through different communications channels and act as the point of contact for 
stakeholders and partners. 

Local CR Champions
Our network of 27 CR Champions around the world promote best practise at the  
local level.

Asia and 
Australia

7

Americas

6

UK and  
Channel Islands

5

Europe, Africa  
and Middle East

9

 

Total of Schroders 
Global CR Champions  
in 2018

27

Schroders
Improving 

Futures

Suppliers

SocietyEmployees

Environment

Customers

Regulations & 
Shareholders
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Our peopleThe right culture 
to deliver for our people

Providing opportunities for our people to reach their full potential 
because making waves can be better than riding them

Through our 2018 employee 
opinion survey, 92% of our 
people are proud to be associated 
with Schroders and 86% would 
recommend Schroders as a good 
place to work.

We strive for 

Excellence
Being good at what we do is a powerful way  
to create value for our clients and secure a  
long-term future for our business.

We work with

Innovation
We challenge how things are done and anticipate 
future opportunities.

Teamwork
Delivering value for our clients takes collaboration 
and a healthy respect for individual skills.

We have

Passion
We are realistic about what we can achieve, but 
we are ambitious too and approach everything 
we do with energy and drive.

Integrity
Openness and responsibility fuel our long-term 
client relationships and consistently delivering  
on our promises sets us apart.

Creating a place people want to work 

Providing a positive, open and collaborative working environment for our people is a 
key part of the value that we deliver to this important stakeholder group. We engage 
with our people to provide rewarding work and support development opportunities to 
ensure they have the chance to fulfil their potential. This means that we are well placed 
to support the business and deliver for other stakeholders. We foster an environment  
of innovation, success and teamwork.

Our ongoing success is driven by our people.  
We foster a culture of collaboration and inclusion, 
supporting a talented and diverse workforce. We 
aim to be the most attractive place to work in our 
industry. To do this we provide an inspiring and 
meritocratic working environment, and prioritise  
our employees’ health and wellbeing, offering a 
broad range of benefits. We believe job satisfaction 
goes beyond the day job and encourage our people 
to support the causes and activities that are  
important to them.

How we engage
We engage with employees across a variety of 
channels, including a UK employee forum, an annual 
employee opinion survey, management briefings, 
videos, an internal magazine and a social intranet. 
Looking forward, in addition to the UK forum, we 
have created our first Global Employee Forum to 
allow us to gather the views of our people across the 
firm. Chaired by non-executive Director, Ian King, the 
Forum has 12 representatives who will meet with Ian 
over the year to discuss important issues and gather 
employee feedback.

Our people around the world

UK 52%
Asia Pacific 21%
Europe, Middle East and Africa  19%
Americas 8%

I think it’s 
essential 
that Boards 
understand 
the views of 
the people 
that make up 
the company.

Ian King 
Director
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Our approach to business is enshrined in our 
guiding principles, which we share with our 
employees and people looking to join our business, 
and includes our values of excellence, innovation, 
teamwork, passion and integrity. Our values are a key 
part of our culture, defining the high standards of 
behaviour that we expect from our people. 
We recruit people who embody these values and 
assess the performance of our people against them, 
celebrating those who are role models for 
the behaviours that we encourage.

Diversity of thought 
We are committed to fostering an inclusive culture 
of diversity across our global workforce. This is led 
by our Group Chief Executive. Talented people who 
can understand and embrace different perspectives 
are crucial to our continued success. This means 
attracting, retaining and developing a diverse 
team regardless of age, gender, ethnicity, sexual 
orientation, disability, religious beliefs or other 
characteristics. We are proud to have been part of the 
inaugural Bloomberg 2019 Equality Index in January 
2019, which recognises us as a leader in advancing 
gender equality globally.

As we look to foster an inclusive culture and expand 
our diverse talent pool, we have taken a number  
of key measures, including: 

 – Publishing our gender pay gap over the past three 
years, both in the UK and on a global basis 

 – Ensuring that our entry level assessment centres 
are gender-balanced 

 – Providing training to managers on diversity issues 
and unconscious bias 

 – Providing internal and external mentoring 
programmes to encourage diversity 

 – Introducing talent programmes to accelerate the 
development of future female leaders 

 – Offering maternity and paternity coaching, shared 
parental leave and flexible working policies to help 
support employees with children 

We have 12 employee resource groups that thrive 
across our business including gender equality,  
sexual orientation, disability, mental health and multi-
cultural groups. They are a key feature of our identity 
as an inclusive place to work.

We are committed to providing equal employment 
opportunities and combating discrimination. Where 
possible, we request information on the ethnicity, age 
and gender composition of our workforce and those 
applying for jobs.

We were among the first signatories to the 2016 
Women in Finance Charter. We achieved our initial 
target of 30% women within senior management 
during the first quarter of 2017 and are now targeting 
33% by the end of 2019. At the end of 2018, we had 
reached 32%. 

In line with our equal opportunities policy, we give fair 
consideration to all employment applications, including from 
disabled people, considering particular aptitudes and abilities. If 
employees become disabled, employment continues wherever 
possible, with retraining given if necessary. For the purposes of 
training, career development and progression, all employees 
are treated equally as part of our commitment to making 
Schroders an inclusive place to work. More on our approach to 
diversity and inclusion can be found at schroders.com/inclusion. 

We are proud to have been an accredited London Living Wage 
employer for many years. All of our London-based employees 
and contractors are paid above the London Living Wage.

An employer of choice

Our people strategy is aimed at making Schroders the best employer in the 
asset management sector by providing our people with a collaborative and 
innovative working environment. We are developing an agile workforce as 
we continue to attract, retain, develop and motivate the right people for 
our current and future business needs. To ensure our people have the best 
environment to work in, we foster an inclusive culture that celebrates diversity.

Gender diversity at 31 December 2018  
(vs. 31 December 2017)

Directors of Schroders plc
3 

(3)
8 

(8)

Female Male

2018 2017

263 
(238) 

549 
(580)

Senior managers1

2018 2017

30 
(9) 

84 
(37)

Subsidiary directors2

2018 2017

293 
(247) 

633 
(617)

Total senior management
2018 2017

2,034 
(1,876) 

3,005 
(2,743)

All employees
2018 2017

1. Senior managers excludes the executive Directors of Schroders plc  
and includes some individuals who are also subsidiary directors.

2. Subsidiary directors comprises directors of subsidiaries who are not 
classified above as senior managers or Directors of Schroders plc.

Case study:
Global unconscious  
bias campaign

A culture where diversity and inclusion is respected 
and celebrated is something that matters to our 
clients. And most importantly is matters to us – 
we believe it’s the right thing to do to create an 
environment where everyone feels comfortable 
at work. However, there are barriers to making 
this happen – unconscious bias is one of them. 
We launched a global campaign to challenge the 
stereotypical biases and offered unconscious bias 
training to all of our employees.

Women within senior 
management at the end 
of 2018

32%
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Our Hong Kong HR team were Gold winners in the Excellence 
in Employee Work-Life Balance at the HR Distinction Awards. 
Our colleagues in the Singapore team won Silver in Excellence 
in Leadership Development, Bronze in Excellence in Diversity 
and Inclusion and Bronze in Excellence in Workplace Well-being. 
The HR Excellence Awards celebrate organisations with proven 
track records of excelling in delivering organisational growth, 
alongside strategic human capital strategy. 

Highly Commended for Contribution to Diversity Award at 
Women in Investment Awards
Schroders was highly commended at Investment Week’s Women  
in Investment Awards in the Contribution to Diversity Award.  
This award recognises organisations in the investment sector  
who have implemented a project, initiative or wider changes  
in diversity within a business or the industry more broadly.

Award-winning inclusivity in Asia Pacific 

I believe in a true 
meritocracy where 
everyone should 
be evaluated fairly, 
including but not 
limited only to 
gender equality.

Amy Cho 
Country Head, Hong Kong

It’s an honour for Schroders to be 
highly commended by our industry 
for our work in the diversity and 
inclusion space. We still have more 
work to do, but this recognition is 
a testament to the fact that we are 
definitely on the right track.

Rafael Campos Valdez 
HR Business Partner, Diversity and Inclusion

Peter Harrison, Group Chief Executive, 
recognised for his commitment to diversity and inclusion

Driving forward Schroders’ diversity and inclusion strategy, Peter Harrison’s commitment 
to making Schroders a more inclusive employer has been recognised externally. Peter 
was ranked ninth in the 2018 Financial Times 50 Male Champions of Women in Business 
and 11th in the Top 50 Ally Executives list – part of the Financial Times annual HERoes and 
OUTstanding lists.

Award-winning highlights

Diversity of thought is critical to 
success in modern business. At 
Schroders, we are going a step 
beyond simply saying that it is 
important.

Peter Harrison 
Group Chief Executive
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Employee wellbeing 

We have a talented, diverse and multi-generational workforce and it is vital 
that our people are provided with the support and opportunities they need  
to optimise their health and wellbeing.

By focusing on education and prevention, we aim to reduce the risk of future 
health problems developing and encourage healthier life choices. We engage 
with our people by providing a comprehensive calendar of wellbeing events 
across five key areas: mind, workplace, body, financial and work-life balance.

We have embedded wellbeing training within our 
learning and development programmes, which 
provides individuals with the skills, knowledge and 
support required to maintain their own mental 
health and wellbeing, and the mental health 
and wellbeing of others. Training also provides 
participants with details of the support and guidance 
available through Schroders. 

We are proud of the wide range of support we offer 
in relation to mental health and wellbeing, which 
includes our peer to peer support network of qualified 
mental health first aiders. Schroders is at the forefront 
of change by equalising the number of mental health 
first aiders with physical first aiders.

Engaged and highly motivated employees 
We listen to our employees and carry out an annual 
firm-wide employee opinion survey. The results 
demonstrate that our employees are engaged with 
their roles, understand our values and believe that 
we behave responsibly towards our clients. 

We recognise that good communication is key 
to delivering high levels of engagement and 
ensuring that our people understand the role 
they play in delivering our strategic goals is a 
focus of our regular employee communications. 
We communicate regularly through a variety of 
channels, including management briefings, videos, 
an internal magazine and a social intranet. Annual 
‘Inside Schroders Live’ employee meetings are 
held with the Group Chief Executive to discuss the 
progress made by the business and future objectives 
and challenges. Similar events are held across our 
offices globally.

Employee opinion survey 2018:

Retaining our talented people 
We have a highly engaged, experienced and stable 
workforce, with 41% of employees having been  
with the firm for six years or more. Overall turnover 
in 2018 was 12% (2017: 9%). We focus on retaining 
our most talented employees and our retention  
ofhigh-performing employees remains high,  
at 94% (2017: 94%).

As part of our focus on developing talent, 27% 
of open roles across the business globally were 
filled internally, an increase on previous years. 
This helps us to provide our employees with the 
opportunities and experience they need to achieve 
their full potential.

High ethical standards 
We promote high ethical standards and have a strong culture of doing 
the right thing for our clients, our employees, our shareholders and other 
stakeholders. We have a whistleblowing policy, under which employees 
can raise concerns. A widely publicised 24-hour hotline is available for 
employees to report concerns anonymously. Personal securities trading 
by employees is subject to clearly defined internal policies. 

Employees are not permitted to solicit or accept any gifts, entertainment 
or inducements that are likely to conflict with their duties. We have policies 
in place and train employees on identifying potential tax evasion, anti-
money laundering, awareness of terrorist financing, anti-bribery, market 
integrity and data protection. Due diligence is undertaken before entering 
any material new client relationship and this is enhanced for higher-risk 
countries, entities or individuals.

Providing the right skills and experiences to our employees is a 
priority for us. In 2018, we focused on ensuring that, regardless of 
location, there was an opportunity for employees to invest time in 
their development. Our focus has been in three areas: ensuring that 
everyone can invest in their personal development, getting the right 
toolkits in place for everyone’s career development, and equipping 
our managers with the resources and support to be a great manager 
at Schroders.

1 Investing in our people
In 2018, we invested in and launched our new digital learning hub Spark. Regardless 
of location or line of business, everyone has the opportunity to develop their skills 
and career their own way, to keep up with the increasing need to adapt to a changing 
world. In the first 3 months of launching the tool, we had ~2,500 users log into the hub.

2 Developing our people’s careers
We know from our Employee opinion survey results that career development is 
important to our people. We took a first step in 2018 in trying to both share our 
philosophy around career development, as well as run supporting events during 
career week. This included panel discussions run across our offices in the UK, 
Luxemburg, Singapore as well as other events to share career experiences and 
advise. We also launched ‘Career Hub’, a one stop intranet site where people can find 
additional tools, like a career conversation guide and links to our internal mobility 
page. In addition, we introduced our mentor platform during Career week giving 
employees an opportunity to both volunteer to be a mentor or find the right mentor 
for themselves. 

3 Developing our managers
We want to equip and empower our managers with the right skills to lead themselves 
and others into a successful future. We have spent time understanding the challenges 
of being a manager and a key outcome of this work was the introduction of a set 
of manager expectations: a framework that explains what we expect from great 
managers. To accompany this we have re-designed our formal manager programmes 
to be scalable across the globe and include a blend of in-person and virtual learning. 

Spotlight on:  
Investing in development

As part of the Investment 2020 and 
apprenticeship programmes, Schroders provides 
opportunities for school leavers and graduates 
across the business, with a particular focus on 
social mobility. 
A little less than half of our 2017 trainees progressed 
on to other roles in Schroders after their traineeship 
and the majority of those that did not stay with the 
business took up places at university.

Competitive remuneration that reflects the 
performance of each employee and of the firm  
is important in retaining our people. Our approach  
is explained in the Remuneration report on pages  
68 to 90 of our Annual Report and Accounts.

Employee length of service

 <4 years 46%
 4 years to <6 years 13%
 6 years to <10 years  18%
 >10 years 23%

I think that if  
you look at where 
the future of work 
is going we will all 

need to continuously 
enhance our skills 

and think about how 
we build our career 

portfolio. 

Faye Farrant  
Head of Talent

Employees are 
proud to be 

associated with 
Schroders

92% 86%

Employees would 
recommend 

Schroders as a 
good place to work
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We recognise the responsibility we have to our key stakeholder groups, including 
society as a whole. We believe that demanding high levels of corporate responsibility 
is the right thing to do for a principle-led business like Schroders. We engage with 
our stakeholders on a range of environmental, social, governance, economic and 
ethical issues. This forms the basis of our corporate responsibility strategy, which has 
continued to evolve throughout the year, reinforcing our commitment to act responsibly 
and contribute positively to society.

The right principles to deliver for society

Our relationships with regulators 
As a global business, we aim to build positive 
relationships with our regulators around the world. 
Regulators provide important oversight of how we 
run our business. Our clients’ interests are best 
served when we work constructively with 
our regulators. 

We regularly engage with regulators and 
policymakers to ensure that our business understands 
and contributes to evolving regulatory policy. Senior 
management hold regular meetings with regulators 
to foster healthy working relationships.

We also report regularly to the Board and the Audit 
and Risk Committee on engagement with regulators, 
and how changes in regulatory regimes may impact 
our business processes and procedures. In 2018, 
these reports included the implementation of GDPR, 
MiFID II, PRIIPs and the impact of Brexit.

Our approach to tax 
We aim to comply with both the spirit and letter  
of the law and are committed to conducting our  
tax affairs in an open and transparent way. 

This means that we comply with our tax filing, 
reporting and payment obligations globally. We 
also seek to maintain good relationships with the 
tax authorities in the jurisdictions in which we 
operate. This may take the form of discussing key 
developments in our business and the potential 
impact of those developments on the amount  
of tax we pay. 

From time to time, our views on the appropriate tax 
treatment in any given situation may differ from 
those of the tax authorities. Where this occurs, we 
work constructively and pro-actively to achieve an 
early resolution. We comply with the UK’s Code of 
Practice on Taxation for Banks and are treated as 
‘low risk’ by HM Revenue & Customs. 

We believe it is important that businesses behave 
responsibly and build trust within society regarding 
their role and contribution on tax. With this in mind, 
we support initiatives to improve international 
transparency on taxation matters, including the 
Organisation for Economic Co-operation and 
Development measures on country-by-country 
reporting and automatic exchange of information.

Human rights 
Respect for human rights is fundamental to 
contributing properly to society and lies at the 
heart of the responsibility we have towards our 
stakeholders. Our business model is designed 
to comply with applicable human rights 
legislation in the countries in which we operate.

We are strongly opposed to slavery and human 
trafficking in any form and we actively manage 
our supply chain to ensure that our zero 
tolerance approach to human rights abuses 
is maintained and we have specific training 
for everybody involved in managing our 
suppliers. While our business is undertaken 
predominantly in countries with a clear 
commitment in this area and the majority of 
our suppliers are headquartered in low-risk 
countries, we have additional due diligence 
procedures in place where the risk is higher. 
More information can be found in our Slavery 
and Human Trafficking statement at  
schroders.com/slavery

As a responsible investor we include human 
rights assessments in our evaluation of 
companies from a sustainability perspective. This 
includes specific modern slavery assessments 
across our holdings in high-risk sectors.

Our suppliers 
We rely on the use of external service 
providers to supplement our own 
infrastructure. This enables us to benefit from 
their expertise or specialist skills, as well as 
accessing lower costs for service delivery.

We engage pro-actively with our external 
service providers and have a Supplier Code  
of Conduct, which sets out the high standards 
and behaviours that we expect from them. This 
requires that the prohibition of forced labour 
and human trafficking, together with the 
ethical and responsible sourcing of goods or 
services, are incorporated into their processes.

Our Audit and Risk Committee reviews our 
material supplier relationships annually to 
confirm that our approach remains consistent 
and adds value to supplement our own 
infrastructure.

As signatories to the UK’s Prompt Payment 
Code, we are committed to the principles 
regarding fair treatment of suppliers, which 
include paying suppliers on time and seek 
to do so whenever possible, providing clear 
guidance on terms with our suppliers and 
encouraging our suppliers to adopt the code.

Corporate Responsibility Report 2018 19Corporate Responsibility Report 201818



Our communities 

Supporting and developing our local communities is at the heart of what we do.

In 2018, we continued to focus on how our business 
can play a part in improving futures within the 
communities that we call home. It is with this 
perspective on our activities that we renewed our 
focus on social mobility and financial education.

We continued our partnerships with both the Social 
Mobility Foundation and disability charity ‘my 
AFK’, delivering two successful ‘Futures Days’ and 
providing work placements across our business. 
These provided insight into the asset management 
industry and the world of work for high-achieving 
students from low income backgrounds and young 
adults with physical or learning disabilities.

To complement our strong, long-term secondary 
school partnership with Mossbourne Community 
Academy, we joined forces with Moreland Primary 
School to extend our impact to younger pupils. We 
also collaborated with educational charity, Guy Fox 
History Project Limited. A number of Schroders 

employees volunteered to work with pupils at 
Moreland Primary School to create a children’s  
book on asset management.

We also added a number of new partnerships 
and initiatives this year in support of this focus on 
improving futures. This included an initiative with 
Stemettes, a social enterprise that works to inspire 
and support young women in Science, Technology, 
Engineering and Maths careers. As a founding 
member of the KickStart Money project, we continue 
to support financial education workshops delivered 
across the UK and have recently partnered with 
Teach First, which will allow us to roll out a number 
of education-focused initiatives in 2019.

In the US, we have been partners of READ Alliance, 
a charity which offers one-to-one reading to 
underprivileged children, for more than a decade.

The right principles 
to deliver for society

Delivering a more sustainable world for society 
because we have a responsibility to improve futures for those around us

Volunteer hours  
in firms time

1,566
(2017: 1,000)

Charitable 
donations

£2.1m
(2017: £2.0 

million)

£670
thousand

Donated by employees 
through UK Give As 

You Earn scheme

Volunteer hours 
outside firms time

2,197
(1,657hrs 
UK only)
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Charitable giving 
We are proud to support the communities in which 
we operate and actively encourage our employees 
to do the same. We have a long history of positively 
contributing to local communities through monetary 
donations and employee time. In 2018, we donated 
£2.1 million to charitable causes around the 
world (2017: £2.0 million), £447,000 of which was 
outside the UK (2017: £783,000). Our charitable 
giving continues to focus on employee-led giving, 
supporting our employees in charitable endeavours 
through a number of different matching schemes. 
In the UK, 29% of our employees give through 
Give As You Earn (2017: 29%), which saw £670,000 
donated by employees before the contributions 
were matched by Schroders. We received the 
Payroll Giving Quality Mark Diamond Award for the 
scheme. More than £307,000 was raised through our 
fundraising and time matching schemes.

In addition to financial donations, we have provided 
gifts in kind, organised frequent charitable collections 
and encouraged our employees to share their 
knowledge, skills and capabilities with charitable 
organisations through volunteering. To support 
our employees giving back to communities, we offer 
time matching for volunteering hours completed 
outside of working hours, and up to 15 hours of 
volunteering leave a year. Last year, employees 
globally volunteered 1,566 working hours.

We want to improve the futures of our communities 
around the world. Our people make use of our 
charitable matching and volunteer schemes to make 
a difference in their communities. 

UK – The toughest footrace on Earth 
Hot, endless, sandy. Three London colleagues 
travelled to Morocco to take on the Marathon Des 
Sables, a multi-stage running race held over the 
course of a week in the Moroccan Sahara. Carrying 
everything they needed for the week, including 
food and water, they took on the gruelling 250km 
ultra marathon across the desert in temperatures 
of up to 45C. In total, they raised over £31,000 for 
three charities – Lt Dougie Dalzell MC Memorial 
Trust (DDMT), Institute for Cancer Vaccines and 
Immunotherapy (ICVI) and Mind.

France – Fundraising football fanatics
Six football enthusiasts from the French office 
joined a football charity tournament with 24 
teams across the industry to support charity 
‘Foudation 154’. The foundation funds projects 
focused on children, education and the 
environment, including a new treatment centre in 
2017 for premature newborn babies in Mongolia. 
Our team made it to the quarter finals and the 
whole challenge raised a staggering 25,000 euros 
for the cause.

Singapore – Caring is sharing

Twenty-five colleagues in our Singapore office used 
their volunteer leave to join forces with local soup 
kitchen, Willing Hearts, to offer the best peeling, 
skinning and chopping potato skills they could 
muster. Run solely by volunteers, Willing Hearts 
delivers 5,000 meals daily to over 40 locations 
across Singapore. 

Hong Kong – On the right trek
A winding 14km hike in 3.5 hours, raised over 
30,000 HKD for Hike for Hospice. Four members 
of the Hong Kong office took part in the annual 
event and endured challenging routes through 
to the scenic reservoir in the Tai Lam Country 
Park. The charity provides palliative hospice care 
and bereavement support for families with loved 
ones facing life-limiting illness, and education to 
promote understanding of life and death.

Celebrating the London Poppy Appeal

We were very honoured to welcome Her Majesty The Queen 
to officially open our new headquarters at 1 London Wall 
Place on 7 November. The visit, hosted by our Chairman 
Michael Dobson and Group Chief Executive Peter Harrison, 
included a tour of our new building. We also welcomed the 
Lord Mayor, Alderman Charles Bowman. Along the way, 
Her Majesty heard about our history, what we do and most 
importantly, met a number of our people. 

To celebrate the visit and the 100th anniversary of Armistice 
Day, we designed a poppy installation and ran an employee 
fundraising day which raised £40,000 to The Royal British 
Legion, of which Her Majesty is the longest-serving 
Commander-in-Chief and the longest-serving patron.

Our people improving futures through their charitable efforts around the globe
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Our clients

We recognise that we have an important role to play in the wider economy. We work 
with and invest in companies across the world, promoting growth across a range 
of sectors. We focus on driving high levels of corporate responsibility, governance 
and sustainability. 

The value we create
We believe that taking a sustainable approach is 
key to managing current social and environmental 
challenges. We focus on identifying well-managed 
businesses, understanding their risks and 
opportunities, and actively engaging to improve 
behaviours and governance.

Social and environmental change is happening faster 
than ever. Climate change, shifting demographics 
and the technology revolution are reshaping the 
world around us. We believe that companies that can 
adapt and thrive will be more successful in attracting 
customers, employees and growing their business.

As active managers of our clients’ money, we have 
a responsibility to identify and invest in those 
companies that have a sustainable future ahead of 
them. For fund managers navigating this backdrop, 
consistently delivering positive investment 
outcomes can be challenging. A forward-looking, 
active investment approach is needed to understand 
the impact of these forces.

This means understanding how a company 
interacts with society and its environment, as well 
as analysing its profit lines. We have a team of 
investment professionals who apply experience and 
knowledge to specific situations and help to manage 
the risks.

Our commitment to integrating ESG factors into our 
investment process began in 1998. We now have 
a team of 16 people working with our investment 
teams across asset classes and geographies. ESG 
factors are integrated in our core investment 
processes and we are launching new funds designed 
to meet client demand for a more sustainable 
investment approach.

Stewardship 
At Schroders, we believe that we are owners – rather 
than renters – of capital. Effective and responsible 
active ownership has long been part of our 
fundamental approach to investment.

We recognise that companies play a critical role in 
shaping futures for societies and the environment. 
It is essential to question and challenge companies 
about issues that we perceive may affect their value. 
As such, we actively exercise voting powers and 
engage with companies on issues such as strategy, 
risk, performance and governance.Through our 
engagement, we can improve our understanding 
of the issues companies face and influence their 
actions, helping to protect or enhance the value of 
our investments. The overriding principle governing 
our approach to voting is to act in the best interests 
of our clients. Where proposals are not consistent 
with the interests of our clients, we are not afraid  
to vote against resolutions.

In 2018, we carried out more than 2,200 ESG 
engagements across more than 50 countries. 
We have addressed a wide range of issues ranging 
from climate change to human capital management 
and shareholder rights. We voted at more than 
5,200 company AGMs around the world and 
instructed a vote against at least one resolution 
at 48% of meetings.

In 2017, we were ranked as the top European Asset 
Manager for Responsible Investment performance by 
ShareAction. In 2018, we received a UNPRI A+ rating for 
our overarching approach to responsible investment.

As well as our quarterly and annual reports, we 
regularly publish thematic research and our monthly 
voting records at schroders.com/sustainability.

Delivering investment capabilities to help create a more prosperous future 
because managing risks is as important as taking them

The right capabilities 
to deliver for clients
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Climate change 
We believe that climate change will be a defining 
driver of the global economy, society and financial 
markets over the coming years, decades and beyond. 
Whether the global economy is rebuilt on less carbon 
intensive foundations or the temperature continues to 
escalate, investors will be unable to avoid its impacts.

Addressing climate change will require co-operation 
across a wide range of stakeholder groups, including 
clients, companies and policy makers.

We are committed to reporting in accordance 
with the Task Force on Climate-related Financial 
Disclosures (TCFD) recommendations and have also 
signed up to a Global Investor Statement on Climate 
Change. The task force is committed to taking 
steps towards a low carbon and climate resilient 
investment approach.

We are a founding signatory of the ‘Climate 
Action 100+’ initiative, a five-year collaborative 
engagement project to engage more than 100 
of the world’s largest corporate greenhouse gas 
emitters to improve governance on climate change, 
curb emissions and strengthen climate-related 
financial disclosures.

In 2018, we had more than 200 company 
engagements focused on climate change covering 
topics such as carbon emissions, carbon reduction 
targets, physical risks and analysis and disclosure  
in line with TCFD recommendations. We also voted 
on 37 climate-related shareholder resolutions. 

Following on from our Climate Progress Dashboard, 
Carbon Value at Risk model and fossil fuel analysis, 
we developed a proprietary model to help our 
analysts and fund managers measure and manage 
the physical risks climate change poses. Effectively, 
our model answers the question: “what would it 
cost a company to insure against physical risks 
caused by climate change for the remaining life of 
their assets?”. The costs to most global companies 
are under 5% of their current market value, but 
are higher for the most exposed companies. While 
smaller than the risks posed by carbon pricing or 
changes in demand growth, the impact is clearly 
significant and more certain.

Our latest climate change research and insights  
can be found at schroders.com/climatechange.

Case study:
Plastics phase out: Impacts across the value chain

Plastics use came under intense scrutiny during 
2018. Prompted by headlines such as: ‘More plastic 
than fish in the oceans by 2050 ‘, consumers and 
regulators turned their attention to an issue that had, 
until now, escaped mainstream focus. As an investor, 
plastics concerns are well past a tipping point of 
public concern and regulatory action. Our pioneering 
value-chain research in early 2018 applied a broader 
lens beyond single-use plastics and coffee cups, 
assessing the areas of consumer packaging likely to 
face most pressure, the companies that supply those 
products and the raw materials they contain. 

Our research revealed that while consumer companies 
had been most visibly affected to date, the impacts 
elsewhere in the plastics value chains – among 
packaging companies and raw material suppliers 
– were likely to be more intense and disruptive, 
and less obvious to the financial markets.Since 
corporate disclosure has been slow to catch up with 
the rapid proliferation of political activity, regulation 
and consumer awareness of plastic packaging, we 
embarked upon a fact-finding project. Throughout 
2018, we contacted companies across the consumer, 
materials and waste management sectors to better 
understand their exposures to the shifting plastics 
landscape, and to quantity these in our investment 
valuations; this work will continue into 2019 - to date 
we have contacted almost 100 companies. 

Earth Day 2018: ‘End Plastic Pollution’ 
In April, we joined a billion people around the 
world to take part in Earth Day – the world’s largest 
environmental movement. The campaign was to 
‘End Plastic Pollution’ and focused on fundamentally 
changing human attitude and behaviour about 
plastics and catalysing a significant reduction in 
plastic pollution. 

From recycling campaigns, new sustainable client 
gifts and added water fountains, our global offices 
proudly took part in the campaign, exploring the 
various ways we can play our part. In our London 
headquarters, we have removed all single-use 
plastics and issued every employee with their  
our reusable water bottle.

A long-term sustainable view
We are not just looking at what we can do in 
the short term to reduce our waste, we are also 
committed to looking at the longer-term goals of 
reducing our environmental impact and joined 
Climate Group and Carbon Disclosure Project (CDP)’s 
RE100, committing us to use 100% renewable 
electricity globally by 2025.

Source: Schroders

Only around 6% 
of global oil is used 
to make plastic

Improvements in bioplastics 
technology could see 
bioplastics take 40% of 
traditional polymer market 
share by 2030 (2018: 3-4%)

Soft drinks companies who 
fail to innovate on packaging 
could see margins fall by 5% 
but leading HPC could see 
improvements by 2%

Plastic packaging companies 
exposed to consumer markets 
could face an average 14% 
negative impact to earnings

These are opportunities 
for waste management 
companies with market 
growth of up to 9%

Water collection 
and recyclingOil and gas Chemicals Packaging 

manufacturing
Consumer 
products

Consumer plastics touch a range of industries
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Our environment

We aim to minimise the impact that our own business has on the environment. We 
constantly review opportunities to minimise the environmental impact of our operations 
and to deliver continuous improvements in our environmental performance.

Since 2015, we have established minimum targets 
for sourcing our global electricity supply from 
renewable sources, targeting 60%. In 2018, we 
signed up to the Climate Group and Carbon 
Disclosure Project (CDP)’s RE100 initiative, which 
brings together more than 100 businesses globally. 
As part of this commitment, we are aiming to 
increase our use of renewable energy to 75% by 
2020 and 100% by 2025. By the end of 2018, we had 
reached a total of 65% of our energy being supplied 
from renewable sources globally and we anticipate 
our membership of RE100 will help us towards our 
final goal.

We continue to participate in the Dow Jones 
Sustainability Index and the CDP climate change 
programme and have demonstrated a continual 
reduction of our electricity consumption, achieving 
Carbon Saver’s Gold standard for the past 11 years.

We use the Department for Environment, Food 
and Rural Affairs (DEFRA)’s conversion factors to 
calculate our CO2 e emissions for all consumption 
apart from overseas electricity, for which we use 
the International Energy Agency’s conversion 
factors as recommended by DEFRA. Our data has 
been verified and further information is disclosed 
in our CDP submission. Our total carbon output in 
2018 has increased by 17%. This was largely due 
to one-off activities relating to the move of our 
UK headquarters and should decrease in future 
years. For the last four years, we have used the 
internationally accepted GHG Protocol Corporate 
Standard for reporting.

CO2e emissions per employee (tonnes)

3.7
Total CO2e emissions (tonnes)

18,258

 Scope 1: Natural gas, oil and company own vehicles
 Scope 2: Electricity
 Scope 3: Business travel

CO2e emissions per employee (tonnes)

2015

2016

2017

2018

4.4

5.5

3.4

3.7

CO2e emissions per employee (tonnes)

2015

2016

2017

2018 18,258

15,555

17,211

19,833

12,5455,092621

10,2154,702638

5,625 10,898

6,495 12,798

688

539

The right commitment  
to deliver for environment

Delivering a more sustainable world commitment 
because we have a responsibility to improve positivity in futures
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1 London Wall Place
In 2018, we moved to our new headquarters at 1 London Wall Place, designed with sustainability and wellbeing in mind.

Construction
During development, energy consumption was minimised 
by reusing or recycling materials from the previously 
demolished building. On the outside of the building, special 
glazing and ‘fins’ were added to reduce the need for heating 
and cooling and a lot of effort was made to allow daylight 
to penetrate as far into the building as possible to minimise 
artificial lighting and light pollution.

The new office provided us with the opportunity to 
introduce a number of other environmental initiatives, 
including reducing our carbon footprint:

 – Grey water toilets which re-use basin and sink water, 
as well as rain harvesting for flushing to reduce water 
consumption

 – Environmental control sensors to ensure rooms and 
spaces are only lit and heated/cooled when in use

 – A roaming print service and enhanced digital tools  
to reduce paper wastage

 – A high quality Telepresence video conference suite  
to encourage virtual meetings and reduce travel

 

Wellbeing
The building has a dedicated wellness centre offering 
employees a fully equipped gym with two fitness studios, 
dentist, doctor, nurse, physiotherapy, cognitive behavioural 
therapy, beauty treatment and a multi-faith and contemplation 
room. There are also facilities for cyclists and runners, 
including 189 bike racks, showers and changing rooms.

There are many spaces dedicated to social interactions and 
relaxation including a 300 seat employee restaurant area 
with a coffee shop, hot food service, deli bar and seated 
cafe bar, offering quality food using locally sourced UK 
produce. Physical movement is encouraged by design, with 
the introduction of activity-based working, a number of 
sit-stand desks and a connected staircase taking people 
between floors. There is 45,000 square feet of green space 
across several accessible roof terraces for employees to 
meet, socialise and relax, as well as a small public space at 
street level. The terraces are also home to 165 trees, 3,334 
shrubs, 48,777 bulbs, bee hotels and ‘puddle pools’, creating 
new habitats and biodiversity in the heart of the city.  

During the move to the new building 15,682 items were 
donated to charity including 70 computer monitors, 269 bags 
of clothing and 220 pairs of shoes, helping 3,568 people from 
primary schools, churches, support centres and charities. 
Five hundred and fifty old computer monitors were also sold 
to employees, with all money raised going to charity.

 Sustainability ratings and commitments
The base build and fit-out of 1LWP are targeting ‘Excellent’ 
sustainabilty rating from Building Research Establishment 
Envrionmental Assessment Method (BREEAM) by summer 
2019. We also received an SKA Silver rating for the fit-out at 
25 Copthall Avenue and joined RE100, committing to using 
100% electricity from renewable sources by 2025.

Case study:
New London headquarters with aspiring environmental credentials Memberships, awards and partnerships 

Memberships

Awards

Charity partnerships

We are a member of the  
Prince’s Responsible Business  
Network, a unique group of  
leading companies committed  
to acting responsibly.

We participate in the Carbon 
Disclosure Project (CDP)  
climate change programme.

We are a member of Cityparents 
- a network for City Professionals 
who have shared interest in 
balancing home/family life with 
a progressive career.

We are a member of Stonewall’s  
Diversity Champions programme.

We are included in the 
FTSE4Good Index Series.

We are members of the 
Investment Association’s 
Diversity Project.

We are a member of the 
Heart of the City’s alumni 
programme.

We are a member of OUTstanding, 
the professional network for 
LGBT+ executives and future 
leaders and their allies.

We are an accredited London 
Living Wage employer.

We signed the Women in 
Finance Charter in May 2016, 
a pledge for gender balance 
across financial services.

We are a member of the 
London Benchmarking  
Group (LBG).

Signatory of the promise  
that those who serve or  
have served, and their  
families, are treated fairly.

We have signed up to the 
RE100 initiative, committing to 
increase our use of renewable 
energy to 100% by 2025.

We are a signatory and 
association member of UN PRI.

We received the Payroll Giving 
Quality Mark Diamond Award.

We received the Amred Forces 
Covenant Silver Award.

Teach First aim to address  
educational disadvantage in  
England and Wales through  
coordinating an employment-based 
teaching training programme.

We are a founding member  
of KickStart Money, a ground-
breaking collaborative project, 
which aims to build a national 
savings culture for the future.

Benefacto is a social enterprise  
on a mission to engage  
more professional people  
in meaningful volunteering.

The Social Mobility Foundation 
(SMF) aims to make a practical 
improvement in social mobility 
for young people from low-
income backgrounds.

We are the founding patron 
of The Lord Mayor’s Appeal 
Charity.

Read Alliance works to improve 
the educational trajectory of at-
risk, early elementary students 
through one-to-one tutorying 
in basic reading skills.
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Important information: This document is intended to be for information 
purposes only and it is not intended as promotional material in any respect. The 
material is not intended as an offer or solicitation for the purchase or sale of any 
financial instrument. The material is not intended to provide, and should not be 
relied on for, accounting, legal or tax advice, or investment recommendations. 
Information herein is believed to be reliable but Schroders does not warrant its 
completeness or accuracy. No responsibility can be accepted for errors of fact 
or opinion. Reliance should not be placed on the views and information in the 

document when taking individual investment and/or strategic decisions. Past 
performance is not a reliable indicator of future results, prices of shares and 
the income from them may fall as well as rise and investors may not get back 
the amount originally invested. Schroders has expressed its own views in this 
document and these may change. Issued by Schroder Investment Management 
Limited, 1 London Wall Place, London EC2Y 5AU, which is authorised and regulated 
by the Financial Conduct Authority. For your security, communications may be 
taped or monitored. CS1439.

Schroder Investment Management Limited
1 London Wall Place, London EC2Y 5AU, United Kingdom
T +44 (0) 20 7658 6000  

@schroders
schroders.com


