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In 2016 we delivered strong 
returns for clients, coupled 
with significant achievements 
across our four pillars of focus 
in corporate responsibility.

Our Clients

Integrating our high Environmental, 
Social and Governance (ESG) 
standards in decision making for 
everything that we do.

Our People

Creating an inclusive and diverse 
workforce that delivers growth.

Our Community

Supporting the communities  
that we work alongside.

Our Environment

Managing our own footprint  
for the benefit of society.£397.1 bn

(2015: £313.5 bn)

Assets under management  
and administration

74%
(2015: 72%)

Assets under management  
outperforming over three years
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At Schroders, we focus on helping our 
clients achieve their financial goals 
and build their prosperity for future 
generations. As a global asset and wealth 
manager, we offer a broad range of 
investments designed to meet the diverse 
needs of institutions, intermediaries and  
high-net-worth individuals. 

For over 200 years, our ethos has been to build 
partnerships with our clients, our people and  
our communities, shaping future prosperity  
and delivering sustainable returns through  
both good economic times and uncertain ones.

To do this we see our role as being that of active owners, and 
take that responsibility seriously. Taking a holistic view of our 
investments, integrating Environmental, Social and Governance 
(ESG) factors in our decision making, as well as managing our 
own corporate responsibility through the support of our people, 
communities and environmental management, means that we are 
delivering more desirable outcomes for our clients, and for society 
as a whole.

(2015: £313.5 bn)

Assets under management 

£386.0 bn



Welcome from our  
Group Chief Executive

W
e build principled part nerships w

ith our clients in
  order to fully understand their financial goals.

 
 

 

 
 

 changing needs over the economic and market cycle.

We design innovative products to meet our clients’
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We provide investment solutions to a broad range of clients including institutions, intermediaries,high net worth individuals and charities.

Understand our clients’ needs

Construct a product that meets their needs

Our values

Co
ns

is
te

nt
 o

ut
pe

rf
or

m
an

ce

Attract and retain clients
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How we
earn revenue

We earn fees charged as a
percentage of clients’ asset

under management an
administration. We ma
also earn performanc

ees and transactio
related fees.

How we create value

Our business model allows us to 
generate returns, and operate for the 
benefit of our clients, shareholders, 
people and wider society. 

By meeting our clients’ financial goals and 
investment objectives, we can continue to 
grow our business, and maintain a progressive 
dividend policy for shareholders.

But we do not do this at any cost. Integrating ESG criteria and considerations 
into our investment decisions not only delivers long-term sustainable 
returns, but also ensures we are contributing to solving some of the key 
environmental and societal challenges we face today. 

As a publically listed company we recognise that there 
is also an expectation of high standards for the 
management of our own impacts, as well as ensuring 
that we recruit and retain the best people and give 
back to the communities in which we operate. 

These areas combined ensure that we  
are delivering the maximum value for  
our stakeholders.

Our clients
Purpose-driven design with exemplary  
client service resulting in strong,  
consistent outperformance. 

Our shareholders
A progressive dividend policy has seen a 7% 
increase to 93 pence and a pay-out ratio of 50%. 

Our people
Being at the forefront of what makes a  
responsible and proactive employer. 

Society
Acting with integrity as stewards of capital,  
proudly supporting the communities in which we operate. 

Source: Schroders.
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Our purpose is to help our clients 
build future prosperity but we  
also recognise the responsibility   
we have to other key stakeholders  
and the wider society.  

We have always believed that Corporate Responsibility (CR) is the 
right thing to do for a principle led business. It is also important 
to our clients who look to take a long-term view across their 
investments, and want environmental, social and governance 
(ESG) factors considered.

In this report you will see how we have increased our focus on  
CR and the impact we have had in 2016 across four pillars of CR: 
our clients, our people, our community and our environment.  
We recognise the responsibility we have towards all stakeholders, 
including our employees and society as a whole, as well as to  
our clients.

I am excited about what we will build and achieve going forward.

Peter Harrison
Group Chief Executive



Statement from the  
Chair of the Corporate Responsibility (CR) 
Committee

As asset managers,  
we understand that  

our ability to respond  
to fast-changing  

ESG issues  
is critical to our  

long-term success. 

Our role in building a fairer 
society is paramount

We see CR as the 
management of the 
environmental, social, 
governance (ESG), economic 
and ethical issues that 
make up our relationships 
with stakeholders and 
society. Stakeholders being 
our clients, shareholders, 
employees, suppliers and  
the wider community.

As asset managers, we understand that 
our ability to respond to fast-changing ESG 
issues and expectations, both internally 
and externally, is absolutely critical to our 
long-term success. Our role in building a 
fairer society – over and above our focus 
on investors, our economic contribution 
and our response to our legal and 
regulatory requirements – is paramount. 
And by focusing on CR, we believe we can 
achieve long-term sustainability, reduce 
risk, and improve financial performance, 
employee engagement and brand value.

I believe the traditional view of CR is 
becoming obsolete. Gone are the days 
when it was sufficient to donate and 
move on. Business leaders are now 
developing more sophisticated strategies, 
and focusing on actions that create both 
commercial and social value.

We also know that internally there is an 
appetite for change. As part of our recent 
Employee Opinion Survey our people told 
us that being ‘socially progressive’ was an 
area where they had witnessed the most 
improvement over the previous year but 
also saw it as the top area for deserving 
even more attention.

As a result we are reviewing our strategy 
for CR-related activities at Schroders.  
We have appointed Jo Westhead as our 
new Head of Corporate Responsibility  
and established a global CR Champion 
network to help us mobilise our 
employees, gain local knowledge and  
give us greater global management of  
our contribution to CR initiatives. 

We have consolidated our CR and Charity 
Committees into one to ensure that we 
have a focused and consistent approach 
to defining our strategy. We have also 
refreshed and narrowed the committee’s 
membership ensuring that all divisions are 
represented whilst maintaining the right 
skills and expertise.

Over the course of the last year we are 
proud to have launched our firm-wide 
Employee Recognition Scheme (with the 
option for winners to select a charitable 
donation) and we also introduced our 
three-year Diversity and Inclusion Strategy. 

Externally, we delivered a wide variety  
of impactful community projects around 
the world. In London we continued support 
of the Investment 2020 programme to 
recruit school leavers and graduates 
in asset management. Additionally we 
published our first Slavery and Human 
Trafficking statement.

We hope you enjoy reading about the 
other ways the firm has made progress 
during 2016 in this report - from our 
continued commitment to minimising 
our environmental impact through to the 
various projects we have been undertaking 
to optimise the health and wellbeing of  
our people.

I look forward to strengthening our CR 
capabilities and reporting back on progress 
next year.

Nicky Richards
Global Head of Equities and Chair of the 
Corporate Responsibility Committee
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Our people told  
us that being 
‘socially progressive’ 
was an area 
where they had 
witnessed the most 
improvement over 
the previous year



Schroders Global  
CR Governance

Asset Management

Infrastructure

Wealth 
Management

Nicky Richards
Global Head of 
Equities (Chair)

Jessica Ground,
Global Head  

of Stewardship

Beth Saint
Head of 

Communication

Guy Henriques
Head of UK 
Distribution

Kate Rogers
Portfolio Director,

Head of Policy, 
Charities

Emma Holden
Global Head of  

Human Resources

Jo Westhead
Head of Corporate 

Responsibility

Jon Orsborne
Head of Facilities

Jaimin Patel
Head of Compensation 

Accounting

Louisa Minter-Kemp
Corporate Responsibility Support 

(Secretary)

Investment DistributionProduct

Group Sheila Nicoll
Head of Public Policy

The reason for taking up this role is that I have always been
interested in contributing/giving back to society. Not only can  
I now continue to give back but I can also influence my  
co-workers to contribute which has a much bigger impact  
(than an individual’s effort) on the beneficiaries. It also makes  
our co-workers more aware of the issues and challenges facing 
our society and above all else it promotes team-work  
and collaboration. 

CR is imperative for the firm because it demonstrates to our 
stakeholders and shareholders that we are part of society and 
playing a role in solving some of these challenges.

I became a CR champion because I’m passionate about raising awareness for those who 
need support and are often in desperate situations. It’s important to be reminded of how 
fortunate we all are, and what a position of strength our company holds. Collectively, we 

can contribute to huge change through all kinds of initiatives – big or small.

Amelia Thornton  
Marketing Specialist & CR Champion, London

Source: Schroders.

Shaping future prosperity
Corporate Responsibility 2016 Impact Report8

Asia and 
Australia

7

Americas

6

UK and  
Channel Islands

5

Europe, Africa  
and Middle East

9

27 Total of Schroders 
Global CR Champions
in 2016

CR Champion locations

Andrew Au  
Portfolio Director & CR Champion, Hong Kong

Graham Staples
Group Company Secretary

CR Committee



Schroders strives to 
be at the forefront of 
responsible investing, 
and we will continue 
to integrate high 
standards of ESG 
management into  
our decision making.

Our Clients

 

 

2012

2013

2014 †

2015 †

† Governance engagements included from 2014 onwards.

105

109

243

495

7612016 †

Engagements with companies on ESG issues

Increase in engagements  
(from 2015) with companies 
across the world on ESG issues

54%
Thematic  
thought leaderships 
produced

12
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for two years running in  
United Nations Principles for 
Responsible Investment

A+ Rating

signatory for the  
UK Stewardship Code

Top Tier

We feel the TCFD’s report could have gone further than 
endorsing many of the disclosure projects currently 
underway, and advocated the development of stronger 
models and analysis tools to help investors evaluate 
climate risk more accurately and integrate climate related 
risks and opportunities into investment decisions.  
We’ve also hosted a number of climate change 
roundtables, involving investors and regulators, with 
plans to carry out further engagement in the future.

Demonstrating ownership
In 2016, we engaged with more than 530 companies 
across the world on ESG issues, on 761 occasions. 
This was a 54% increase in engagements from 2015 
and covered topics such as climate change, human 
rights, bribery and corruption, board structure and 
remuneration. We also voted on resolutions at 5,168 
company meetings. 

Our commitment to ESG factors has also led to broader 
engagement with stakeholders. We’ve worked with a 
number of non-governmental organisations and industry 
bodies – including the Carbon Disclosure Project (CDP), 
ShareAction and the Investment Association – across 
a wide range of topics, such as corporate disclosure, 
climate resilience, and nutrition.

In company reporting, we’ve always placed more 
emphasis on substance than form. Since the removal of 
the Financial Conduct Authority’s requirement to publish 
interim management statements, we’ve encouraged 
executives and boards to focus on setting and achieving 
strategic objectives, rather than reviewing the previous  
90 days. In 2016, we saw a number of companies move 
away from quarterly reporting, life insurers in particular. 
Utility companies were early adopters of semi-annual 
reporting, but we feel the practice could become more 
widespread in this and other sectors.

In climate change, we co-filed on a company resolution 
calling for Anglo American to provide more disclosure on 
its two-degrees climate scenarios, and we’ve used our 
votes to promote change in other companies. 

We’ve also published several reports on the topic,  
and work with policymakers to improve debate. As an  
investor, we submitted a response to the Financial 
Stability Board Task Force on Climate-related Financial 
Disclosures (TCFD), arguing that climate change will affect 
every sector, given the risks it poses and the scale of the 
challenge to mitigate its effects. 

As one of the largest asset managers in Europe, we take  
our role as ‘owner not renter’ incredibly seriously. This 
means playing an active role in engaging with – and driving 
up standards in – the companies we invest in, as well as 
providing innovative products and services that meet their 
needs now and in the future. Building trust and credibility 
also means that we are remaining transparent about our 
own actions, contribution and responsibilities. 

We are committed to advancing our ESG knowledge, and 
using our position to improve the industry as a whole, 
helping to mainstream sustainable performance criteria as 
standard. Big challenges face us all today, and we believe 
our insights can help organisations rise to them. 

Responsibility brings returns
Our world is changing faster than ever. As environmental 
stresses and social pressures become more acute, the 
financial importance of managing environmental and 
social change is rising. High standards of governance and 
corporate responsibility are important to us and we believe 
they are likely to lead to outperformance in the long term.

This is why we are committed to integrating ESG factors 
into our investment processes across regions and asset 
classes leveraging a broad range of investment strategies 
that incorporate ESG considerations, with a view to creating 
sustainable investment returns. 

Schroders has always been committed to responsible 
investing, and in 2016, we enhanced our team with a Head 
of Sustainable Research whose responsibility it is to be at 
the forefront of understanding and communicating ESG 
trends, opportunities and risks to the wider business. Our 
quarterly and annual Sustainable Investment reports offer 
insight on what clients require, how the industry needs to 
respond plus our thoughts on trends and issues impacting 
our clients. We also regularly publish thematic research to 
help educate and empower our clients and the industry. 

Thematic and Sector ESG reports:

–  A New Financial Consumer Awareness
–  A Schroders review of US Corporate Governance
–  Modern Slavery: How new regulation will impact   

 consumer companies
–  Process Safety: The hidden risk companies aren’t disclosing
–  Aviation: The wings of (climate) change
–  Caring about the Sharing Economy
–  The Climate Conundrum: How to assess climate risks  

 in your portfolio
–  The road that led to Brexit (and where it’s heading)
–  Fiduciary Duty: Turning sustainable intentions into   

 fiduciary practice
–  Water stress: The rising costs faced by beverages companies
–  Thermal coal: end of the road?
–  How not to tick the box in 401k

Shaping future prosperity
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Environmental, social and governance  
(ESG) factors have a fundamental influence  
on our investment decisions.



A changing landscape
Our 2016 Global Investor Study challenged some of our  
pre-conceived notions about investor interest in ESG.  
American and Asian investors appear more interested in 
ESG investing than Europeans, even though ESG is more 
established in Europe. 

The purely ethical exclusions of the past present less of a 
concern to investors, who appear to be taking a more holistic, 
fundamental and rigorous approach to assessing companies 
on ESG grounds. The least surprising finding was the interest 
millennials show in ESG investing; we have already seen how 
this cohort is influenced by these factors in other choices 
they make as consumers. Certainly the most encouraging 
finding was the willingness of investors to take a long-term 
view of these investments – something we believe to be vitally 
important in trying to achieve the best possible returns.

Our priorities in 2017
We will continue to take practical steps towards more 
sustainable investments for all our clients. Stewardship  
activity, company engagement and thoughtful voting at  
AGMs will continue to be an important foundation. 

Thematic research, focusing on the implications of 
environmental and social change that help us to deploy 
our clients’ capital more effectively, is also key. We remain 
committed to collaboration across the investment industry, 
and to engaging with policymakers on how the system can be 
improved to create long-term value. Finally, we are building 
scalable innovative products to help our clients satisfy their 
environmental and ethical objectives whilst giving them the 
opportunity to grow.

Taxes incurred

UK taxes incurred £108.7m
Europe taxes incurred £52.3m
Asia Pacific taxes incurred £51.2m
Americas taxes incurred £13.1m

UK taxes collected £141.6m
Europe taxes collected £23.0m
Asia Pacific taxes collected £37.0m
Americas taxes collected £27.2m

Taxes collected

Case study:  
Tackling the impact of sugar

In support of our activities to shape opinion and drive awareness 
and change within the industry, in 2016 Schroders and Rathbone 
Greenbank jointly produced a framework as a guide for investors 
to encourage companies to adapt to changing global attitudes 
towards sugar.

In 2016, Public Health England challenged the food and drinks 
industry to cut sugar by 20% by 2020, while a recent health report 
showed there has been a 24% increase in the number of teeth 
being removed from children aged four and under one year of age. 

The new Schroders/Rathbone Greenbank framework consists of  
five engagement principles – governance, strategy, implementation, 
public policy and demonstrating progress – with the goal of 
providing investors with the tools to encourage companies to 
provide greater transparency on how they are adapting to the 
material challenges the sugar industry faces. 

Elly Irving, Sustainable Investment Analyst, Schroders, said:

“The rise of global obesity, diabetes and diet-related disease 
is well known but we think the scale of the issue now makes 
this an investment concern. As this trend continues, we think 
companies will have to invest more in R&D, innovation and product 
reformulation.”

Matt Crossman, Engagement Manager, Rathbone Greenbank, said:

“By building a framework for gathering information and setting 
baseline expectations for companies to follow, we hope to raise 
the profile of sugar-related health concerns and seek to identify 
leaders and laggards in the relevant sectors.”

In an age of rapid social and environment change, 
it is vital to understand companies’ abilities to 
adapt and thrive as those forces reshape industries, 
competition and growth. This is how we create 
sustainable value for our clients

Shaping future prosperity
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£454.1  m

Total global taxes incurred
and collected in 2016

(2015: £430.2 million)

Jessica Ground 
Global Head of Stewardship

62%10%

16%

12%



Our People

Diversity of 
thought and an 
inclusive workplace 
are essential to 
creating a positive 
and successful 
environment for  
our people and  
our business.

of employees are proud to 
be associated with Schroders 
(2015: 93%)

94%
global employees  
(as of 31 December 2016)

4,100
employee  
satisfaction 
(2015: 89%)

92%

Shaping future prosperity
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This means including diverse 
perspectives among our 
employees, and ensuring that 
talented people are at the heart 
of Schroders, whatever their 
gender, race, disability, age  
or sexual orientation.

Looking ahead
Looking ahead, we’re developing our people processes 
to allow diversity to play an increasing role in how we 
attract, recruit and retain talented individuals.

Employees  
by region

UK
Asia Pacific
Europe, Middle  
East and Africa
Americas

Age profile of 
employees

Under 30
31–40
41–50
50+

Employees by  
length of service

≤3 years
4–5 years
6–10 years
10+ years

We’ve already made significant progress towards achieving this 
vision. Examples include: launching our diversity and inclusion 
strategy at our first Inclusion Week, involving various activities 
on the theme of ‘Making inclusion a reality at Schroders’; 
training and informal mentoring for managers and employees; 
and signing the Women in Finance Charter, a pledge for gender 
balance across financial services.

This year we have also disclosed gender pay gap data for 
the first time, in our report on remuneration in our annual 
report and accounts, in advance of UK disclosure rules coming 
into effect in April 2017. This shows a gap of 31% to 33% for 
salary and other cash allowances per hour and 59% to 66% 
for bonus, though these figures may be misleading. Our 
analysis of comparable roles shows that we reward men and 
women fairly for similar work and that the gap reflects the 
lower representation of women at senior levels within the 
organisation.

We introduced an initial target of at least 30% female 
representation in senior management roles and senior 
management compensation is linked to the achievement of  
this goal. We made good progress in 2016 and under the 
leadership of the new Group Chief Executive, we have increased 
female representation in senior management roles from 
25% to 31%, including additional appointments to the Group 
Management Committee (GMC). We have increased our target 
to at least 33% female representation at senior management 
level by the end of 2019.

Our focus is building on progress to date and developing the 
pipeline of female talent immediately below the GMC, where 
female representation is currently 19%. For more information 
regarding gender pay, please see page 84 of our Remuneration 
Report within our Annual Report and Accounts 2016.

A diverse workforce

(2015: 60%)

59%
Male

(2015: 40%)

41%
Female

Senior Management

(2015: 75%)

69%
Male

(2015: 25%)

31%
Female

Our Values

we strive for 
Excellence
We want to excel
at what we do.  
We continually  
strive for better.

we work with 
Innovation
We challenge how
things are done and 
anticipate future 
opportunities.

Teamwork
We work as one
team for our
clients. We value
the contribution
of individuals
and encourage
healthy debate.

we have 
Passion
We demonstrate
enthusiasm for 
what we do 
through the
dedication and
energy we bring 
to servicing our 
clients.

Integrity
We build strong
relationships 
based on trust and 
confidentiality.

We believe diversity of thought is  
vital to an inclusive environment,  
and to our success.

Diversity is 
a reality of 
society, and  
one we want to 
see reflected in  
our business. 

Shaping future prosperity
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We are proud of our reputation as an employer of choice, 
and our focus on diversity and inclusion can only strengthen 
this position. We encourage an open, collaborative and 
meritocratic working environment, where everyone has the 
opportunity to do their best.

Our approach to business is defined in our guiding 
principles, which we explain to all employees and external 
stakeholders, including clients. We combine these with our 
values of excellence, innovation, teamwork, passion and 
integrity. These are a key part of Schroders’ culture – they 
define the high standards of behaviour we expect from 
our people, and they are an integral part of our internal 
appraisal process.

Supporting our diverse workforce in looking after their 
health and wellbeing is also central to our business. Recent 
measures include a calendar of events, covering the mind, 
workplace, body, financial issues, and work-life balance.  
Our particular focus on promoting mental health included 
joining the City Mental Health Alliance and introducing 
resilience training. We give more details on these 
developments, and others, in the following pages.



Diversity of thought

Improving diversity of thought and fostering an inclusive 
workplace are key priorities for Schroders, giving us local 
market knowledge and a deep understanding of our 
clients’ needs. We embrace diversity and value different 
perspectives. Our strategy is not simply to change the 
profile of our workforce, but to make the most of our 
differences to create competitive advantage for our firm. 
To help us achieve this, our Group Chief Executive Peter 
Harrison is our senior sponsor for diversity and inclusion. 
He’s also one of a group of senior leaders who formed 
the Diversity Project, which aims to accelerate progress 
towards an inclusive culture.

We’re already highly diverse in the nationalities we 
employ. But we need to do more, and we’re proud of  
our recent achievements. For example, we’ve reached  
our goal of 30% female representation in senior 
management – and we’ve now increased the target to 
at least 33% by the end of 2019. We’ve also become the 
first asset manager to join OUTstanding, the professional 
network for lesbian, gay, bisexual, and transgender 
(LGBT) executives.

In October 2016, we ran our first Inclusion Week, with  
the theme of ‘Making inclusion a reality at Schroders’. 
Various events and activities took place in London, 
offering opportunities for employees to network,  
listen to inspirational speakers, and hear what our  
people and guests had to say about the key diversity  
and inclusion topics.

Building on this, new initiatives for 2017 include training 
for managers on diversity and internal mentoring which 
is also available to under-represented groups.

Equality and inclusion

We want Schroders to be inclusive for everyone – to be 
an attractive employer to a diverse group of people, and 
make sure they can reach their full potential with us. Our 
focus is on creating a consistent approach to engaging 
leaders and employees, and making inclusion part of 
all our people processes – from recruiting through to 
developing employees in their careers.

Working towards this, we became one of the first 
organisations to sign the Women in Finance Charter,  
a pledge for gender balance across financial services. 

“Achieving a balanced workforce at all levels in Financial 
Services will undoubtedly improve culture, behaviour, 
outcomes, profitability and productivity.”
Jayne-Anne Gadhia (CEO of Virgin Money and Leader of 
Women in Finance review)

We are committed to equal opportunities in every  
sense. We give fair consideration to all employment 
applicants, including those with disabilities. If employees 
become disabled, their employment continues wherever 
possible, with retraining if necessary. We treat all 
employees equally in their training, career development 
and progression.

Human rights are also fundamental to our business. 
We aim to comply fully with appropriate human rights 
legislation in the countries where we operate. 

We are strongly opposed to slavery and human trafficking 
and will not knowingly support or conduct business with 
any organisation involved in such activities. Our Slavery 
and Human Trafficking Statement is available online at:  
www.schroders.com/en/about-us/corporate-
responsibility/slavery-and-human-trafficking-statement/

We believe people who are able  
to bring their whole selves to work 

are likely to be more engaged 
and perform at their best, making 

us an attractive firm for talented 
individuals to work for, and for 

clients to work with.

We support and work with the following  
diversity networks:
1 Schroders Network of Women

2 SchOUT (LGBT)

3 Islamic Society

4 Schroders Armed Forces

5 Hindu Society

6 WorkAbility

7 Christians at Schroders

8 Sikh Society

Shaping future prosperity
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Emma Holden 
Global Head of Human Resources

Emma Holden 
Global Head of Human Resources

In today’s world, the pace of change has accelerated rapidly  
and this has had a major impact on the working environment.  
At Schroders, we want to make sure our employees are  
well-equipped to deal with these changes and are resilient to  
cope with whatever life throws at them.

What we intend to do

We have committed to a series of key actions by the end of 2019

By the end of 2018 we pledge to:

 – Ensure that all Managers complete mandatory Unconscious Bias and Inclusive Leadership training

 – Ensure our top BAME talent will be paired with a Senior Sponsor to support their progression.

By the end of 2019 we pledge to:

 – Increase gender and BAME representation in our Senior Management, targeting at least 33% women.

By the end of 2017 we pledge to:

 – Review maternity and flexible working policies to bring these in line with industry best practice

 – Introduce a Transgender policy

 – Raise awareness and position asset management as an attractive industry for female and Black,  
Asian, and Minority Ethnic (BAME) talent to increase the number of applications from diverse groups

 – Ensure that all employees complete mandatory Diversity and Inclusion (D&I) training (e-Learning)

 – Ensure our 10% of female talent are paired with a Senior Sponsor to support their progression

 – Ensure that all entry level assessment centres have a mandatory 50/50 gender split and proportional  
BAME representation.

2018

2019

2017

http://www.schroders.com/en/about-us/corporate-responsibility/slavery-and-human-trafficking-statement/
http://www.schroders.com/en/about-us/corporate-responsibility/slavery-and-human-trafficking-statement/
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Percentage of highly rated 
employees retained.

95%

Wellbeing

With a diverse and multi-generational workforce,  
it is important we give our employees the support  
and opportunities they need to look after their  
health and overall wellbeing. As well as helping  
those who are unwell, we want to reduce the risk  
of future health problems developing, and encourage 
healthier life choices. 

To this end, we have been focusing on education and 
prevention, and in February 2016 established a Wellbeing 
calendar of events, which supports our employees  
across five key areas: mind, workplace, body, financial 
and work-life balance. 

Here, Charlotte Frost, Benefits and Wellbeing Manager, 
updates us on progress:

"An initial area of focus for our Wellbeing efforts was 
mental health, which a review of absence trends had 
identified as one of the key health risks to employees and 
the business. In February 2016, we introduced training to 
help equip employees with the skills they need to handle 
the pressure of working in a high-energy, high-challenge 
environment. It’s available to all employees though 
we invite those employees identified to be most at risk 
from stress or burnout. Typically, these are people who 
have taken on a new role, become a people manager 
for the first time or returned to work after a period of 
absence. We see mental health and wellbeing training 
and support as a necessity rather than a ‘nice to have’, 
so we are making it an integral part of our learning and 
development programme, reinforcing its importance."

A new working environment
We are moving to an inspirational new building at 
the heart of the City in 2018. This new workplace has 
been designed with our employees’ wellbeing in mind, 
considering factors such as daylight and lighting, air 
quality and noise. It will encourage physical activity by 
providing amenities such as showers and lockers for 
cyclists and runners, and an on-site Wellbeing Centre 
with gym and medical facilities.

Health and safety
Health and safety at work has always been an important 
part of ensuring our employees’ wellbeing. Our global 
Health and Safety Policy implements UK standards, 
which we expect all our offices to follow, unless their 
local legislation requires higher standards. Senior 
management in each location are responsible for 
ensuring we adhere to this policy.

A supportive and motivating  
place to work

The results of our recent Employee Opinion Survey show 
our employees feel engaged with the firm, understand 
our values and believe we have a culture of behaving 
responsibly towards our clients. Recognising that good 
communication is vital to retaining the best people, we 
use a variety of channels to keep everyone involved – 
including management briefings, videos, an internal 
magazine and a social intranet. ‘Inside Schroders Live’ 
– an online conversation between employees and senior 
management – covers the progress we’ve made, along 
with future challenges and objectives. Most recently, 
Peter Harrison led a discussion on career development,  
in response to survey feedback that this was an area  
for improvement.

We have a highly experienced, stable workforce.  
Our retention of high-performing employees remains 
high at 95% (2015: 94%) and 45% of employees having 
been with the firm six years or more. We fill over 20% of 
our global roles internally (30% in the UK) as we provide 
our employees with the opportunities and experience 
they need to achieve their potential. We invest heavily in 
developing their knowledge, skills and capabilities,  
giving them access to a range of learning and 
development programmes.

This year, new initiatives to maintain motivation include  
a global Employee Recognition Scheme. Through this,  
we give all employees an opportunity to nominate those 
who go above and beyond the call of duty, and champion  
our values.

Highest ethical standards

We promote high ethical standards and have an internal 
whistleblowing policy whereby employees can raise concerns about 
behaviour or decisions that could indicate potential wrongdoing.  
A 24-hour hotline is available to employees to anonymously report 
any concerns and this is publicised widely to employees.  
Personal securities trading by employees is subject to clearly defined 
internal policies and employees are not permitted to solicit or accept 
any inducements that are likely to conflict with their duties.  
We have policies in place and ensure all employees are trained in 
relation to anti-bribery, anti-money laundering, terrorist finance, 
market integrity, data protection and treating customers fairly.  
Due diligence is undertaken before entering a new client 
relationship and this is enhanced in high-risk countries.



Our Community

Supporting and 
developing our  
local communities  
is at the heart of 
what we do.

£1.5m
Charitable donations 
(2015: £1.3m)

641hrs*
of volunteering undertaken  
by employees in the firms time

Matched funding 
(2015: £763,000)

£839,000

1,476hrs*
of volunteering undertaken by 
employees outside of the firms time
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*At least.



Peter Hughes 
Principal, Mossbourne Community Academy

To mark our 10-year partnership with the Mentoring 
Works programme, the East London Business Alliance 
awarded us the Long Service Company Award. 

During 2016, our mentors  continued to help year 10 and 
sixth-form students at Mossbourne Community Academy 
in Hackney discover the world of work, identify their 
career goals, and improve their employability. 

Survey results showed students improved in all areas

–  adaptability, business awareness, communication,  
confidence, drive and motivation, resilience and  
self-awareness. 

We look forward to continuing the positive partnership, 
as part of our commitment to the community. 

We are also proud to support Investment 2020 for the 
fourth consecutive year. The paid work experience 
scheme lets school leavers and graduates sample 
investment management and working in the city. They 
spend a year with a team in Distribution, Investment, 
Wealth Management, Infrastructure, Operations, or IT. 

Our trainees gain professional skills and hands-on 
experience, and can study for a professional qualification. 
More than half of last year’s 31 trainees took up full-time 
roles at Schroders, while most of the rest went on  
to university. 

Priorities for 2017
In 2017, we plan to forge partnerships with charities and 
community programmes that offer sustainable, long-
term value. We are also developing a strategy to build on 
our long history of philanthropy, and support our clients 
and people in making a positive contribution to society. 

Henry Spurrier, Content Operations Specialist in Business 
Development, and Mossbourne mentor said: “Their idea 
of a job was a desk in a cubicle, in a silent room, tapping 
away at a keyboard -  I took them to see a start-up and 
an advertising agency. After that, you could see they 
were excited about the idea of going to work.”

Daisy Francklin, Assistant Portfolio Manager in Wealth 
Management, and Mossbourne Mentor said: 
“We have covered a wide-range of topics, from university 
applications to interview skills and how to deal with the 
changes we are faced with when leaving school. It has 
been a highly rewarding experience.”

Supporting future talent

We have a long history of positively 
contributing to local communities through 
donations and employee time and these 
efforts continued in 2016.

Many programmes of this 
kind start and fail but the 

Schroders mentoring scheme 
has endured and thrived. 

Schroders mentors go above 
and beyond – they don’t just 

meet for sessions but try to 
secure work experience,  

check personal statements, 
help with CV writing and  

so on. Loyalty of the 
committed and motivated 

mentors is evident.
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In 2016, we donated £1.5 million (2015: £1.3 million) to charitable 
causes around the world. We continue to support our employees’ 
efforts, with 29% of our UK employees donating through Give As  
You Earn (GAYE). We matched their donations to raise £839,000 (2015: 
£763,000), earning us the Platinum award for payroll giving from the 
Charities Aid Foundation. We also organised charitable collections and 
gifts in kind. 

In addition, we encourage our people to volunteer with charitable 
organisations, sharing their skills and insights. They receive up to 
15 hours’ paid volunteering leave each year, and a ‘time matching’ 
charitable donation for volunteering outside work hours. Globally, 
our community projects have had a great impact. For example, our 
Netherlands office support the Dutch charity, Alternatives 4 Children, 
and double match donations, up to £2,000 per event on behalf of a  
UK registered charity, and our New York office took on the Read Alliance 
initiative to tutor at-risk children.

 
Our approach to tax
Integrity and good conduct are central to our culture. This means 
we aim to comply with both the spirit and letter of the law, and are 
committed to conducting our tax affairs in an open and transparent 
way. We believe it is important that business builds trust within society 
regarding its role and contribution. Transparency is key in delivering 
this trust, and is essential for the operation of fair and efficient markets.

 With this in mind, we support initiatives to improve international 
transparency on taxation matters, including Organisation for Economic 
Co-operation and Development (OECD) measures on country-by-
country reporting and automatic exchange of information. 
 
Further information on the taxes we incur and collect can be found on our 
website at www.schroders.com/taxtransparency.

Sponsorship  
matching

Double matching of donations, up to £2,000  
per event on behalf of a UK registered charity

Payroll  
Matching

For every £1 donated, the charity gets a  
further £1.50 donation (Ts&Cs apply)

Time  
Matching

Volunteer hours outside of working hours  
matched with a cash donation of up to  
£1,200 per calendar year (at a rate of £20  
per hour), directly to the charity supported

Volunteering
Up to 15 hours paid leave per calendar year  
for volunteering in the firm’s time/during  
office hours

Four ways we support our employees 
to give back to communities:

* UK offices only, other countries have their own policies and programmes



Solar power

Janet Lauder, Principle Epic Owner, IT together with;  
Graham Smith, Head of Procurement; and Nick Truyens, Global 
Head of Technology Application are using their specialist skillsets 
to benefit African charity Cikoko as Board trustees. Set up to 
support a local community school on the edge of Kafue National 
Park in Zambia, the school educates over 80 local children.

After Cikoko’s recent success funding a solar pump to give to 
the school a fresh water supply, the team is striving to raise 
£20,000 to fund a new solar powered block with two classrooms, 
a kitchen and a store room. Siobhan Doyle, Head of Investment 
Operations ran the London marathon, raising £3,800 (including 
Schroders matching) to support Cikoko.

High flyers

The Schroders Holiday Party held in New York aims to enforce the 
message that it is always better to give than receive.

For the past seven years, Schroders and its employees have 
generously supported READ Alliance – a New York City non-profit 
dedicated to helping young, at-risk students to develop and 
improve their foundational reading skills.

This relationship has given the gift of reading to more than 240 
kindergarten and first grade students, and helped to employ 150 
teen tutors.

 To end the year with a sense of gratitude and generosity, the 
office gave away airline reward miles that were earned over a 
year of travel to spark the holiday spirit. In 2015, over $17,000 
(£12,000) was donated to READ, including Schroders matching. 

Ahoy, there!

In October, the Bermuda office sponsored the annual ‘WindReach 
on the Water Sail’ for the fifth year running. WindReach is a four-
acre facility which offers a variety of therapeutic and educational 
experiences for people with a wide range of physical and 
intellectual disabilities.

Guests enjoyed lunch aboard the Spirit of Bermuda which toured 
around the Great Sound, a natural harbour, for an idyllic two 
hours. Some of the guests had never been able to go out on the 
water due to their disabilities and were amazed at the different 
perspective from the water.

Making a splash

Andrew Au, Portfolio Director, Wealth Management in our 
Hong Kong office, set up Splash, a non-profit swimming school 
offering free swimming lessons to foreign domestic workers and 
underprivileged youth. He has built a network of 50 volunteer 
coaches, and looks after donors and fundraising. 

All-round support

Jaymil Patel, Fund Management Assistant, volunteers with 
BAPS Charities to run weekly youth group assemblies in his 
community. He mentors and supports the students with  
moral and cultural teachings, education, career seminars -  
and sports activities. 

“I believe that youth development is the primary driver of 
progress and change in the world. Through my voluntary work,  
I have been able to see this first hand.”

Our global activity and impact, 
demonstrating our community spirit.

Concept to creation in Cambodia

In October, eight employees from the Singapore office travelled 
to Phnom Penh in Cambodia, a city brutally attacked during the 
Vietnam war and has struggled to recover despite significant 
government effort and foreign investment.

Our volunteers set out to build homes for those living in poverty, 
hoping to put a smile on some faces of those in need, After hours 
of demanding physical work, the team managed to complete 
10 houses for 10 families. It was an emotionally rewarding 
experience as they realised how much it meant to those families 
who would now be dry and safe.

The office also took part in a fundraising campaign earlier in the 
year and raised SG$1,600 (£940) which was used to build five 
wells in the village which provides clean, safe water.

New possibilities

For four years, Kate Oscar, Executive Secretary, Sales volunteered 
with now Mentoring Works. As a mentor, she taught young people 
from disadvantaged boroughs career skills such as CV writing 
and interview techniques. Kate also worked to boost their self-
confidence and raise their aspirations. 

“All children are born with the potential to lead full, successful, 
meaningful lives and to make significant contributions to the 
world around them,” Kate said. “Unfortunately, not all children 
have access to adults who can help them to achieve their goals. 
It’s great to be able to make a positive difference to their lives.”

29% Of our UK employees  
donate through the  
Give As You Earn (GAYE) scheme.
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Our Environment

Electricity from  
renewable sources

69%
Reduction in  
carbon output

13%
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Jon Orsborne 
Head of Facilities and member  
of the CR Committee

We aim for our business 
operations to not only 
cause minimal impact 
to the environment 
but to have a positive 
effect where possible 
and constantly review 
opportunities available 
to us to achieve these 
ambitions



This year saw us make significant progress to reduce our  
own environmental impact, and put in place plans to 
continue that improvement. Each year, we use DEFRA’s 
conversion factors to calculate the CO2e (CO2 equivalent) 
emissions from all our offices. In 2016, we cut our carbon 
output by 13%. This was due to moving offices, which 
reduced our electricity and oil use, as well as following 
DEFRA’s amended air travel guidance. 

Last year was also the first time we set targets to buy 
electricity from renewable sources. We exceeded our goal 
of 60%, getting 69% of our global supply from renewable 
sources – and we are on track to reach 75% by the end of 
2020. This is a significant achievement and one we will look 
to improve on in future years.

CO2e emissions per employee

4.42013

4.92014

5.52015

4.42016

tonnes

Total CO2e emissions

tonnes

2013 659 14,6966,5227,515

2014 659 16,9437,2299,055

2015 539 19,8336,49612,798

5,62510,898 688 17,2112016

Scope 1: Natural gas, oil and company owned vehicles
Scope 2: Electricity
Scope 3: Business travel

Reduction in electricity use for 
2016 compared to the last full year 
in our previous Singapore offices

51%

UK headquarters
In 2018, our UK headquarters will move to 1 London Wall 
Place. This will bring together our London-based teams in  
an inspirational new building in the heart of the city. 

We will install an Intelligent Building Management System, 
to track and optimise our energy use. Also, we will set 
sustainability objectives for our energy, materials and water 
use to secure an ‘Excellent’ BREEAM rating.

This move, and along with our new offices in New York  
and Singapore, will help us improve our overall  
environmental impact. 

 
In Singapore, our move to new premises in CapitaGreen 
reflects our steady growth in the region, and brings 
significant environmental benefits. Technologically 
sophisticated and highly energy-efficient, the building 
features a façade design that minimises solar heat gain 
with double-skin high-performance glass and extensive 
vertical greenery. Also, a cool void at the centre core allows 
airflow through the building. The resulting reduction 
in energy use is significant. During our first full year’s 
occupation of the building, we used 51% less electricity 
than in the last full year at our previous offices.

Other sustainable design strategies in our new building 
include water-saving techniques, such as rainwater 
harvesting to irrigate the building’s plants. This, along with 
many other eco-friendly features, has helped the office 
tower gain platinum certification in Singapore’s Building 
and Construction Authority Green Mark Scheme.

Case study: New offices  
and environmental standards

Priorities for 2017
As part of our Digital Workplace Strategy we are reducing 
paper consumption and wastage.  During 2017 more 
offices will install Follow Me Printing and a roll out of Digital 
Signatures will be commenced in the London office.

With such a large focus on harmful emissions to air caused 
by vehicles coupled with our new Head Office being located 
next to the Barbican residential estate, we are working 
with the Low Emission Neighbourhood scheme for the City 
of London to investigate what actions we can take to limit 
harmful emissions caused by our operations.  We are also 
focussing on ecological opportunities to positively impact 
both the working environment and surrounding areas.
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Globally, we exceeded our goal in the  
use of renewable energy sources



We would like to thank all those that contributed to this report.  
For further information or if you’d like to speak to a member of the team please email: crmatters@schroders.com

Jo Westhead
Head of Corporate Responsibility

Louisa Minter-Kemp
Corporate Responsibility Support

Further information

www.schroders.com/en/about-us/corporate-responsibility

Memberships and Awards
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Please be aware that we do not respond to unsolicited requests for funding from charities or community organisations.

We received the 
Payroll Giving  
Quality Mark
Platinum Award.

We are a member
of OUTstanding, the
professional network  
for LGBT+ executives 
and future leaders  
and their allies.

We are a member of  
The Business Disability 
Forum.

We are included in  
the FTSE4Good  
Index series.

Signatory of the 
employer Social 
Mobility Business 
Compact.

We are a member of
Working Families, the
UK’s leading work-life
balance organisation.

We are a member 
of the London 
Benchmarking
Group (LBG).

We are an accredited
London Living
Wage Employer.

We are a member of
the City Mental Health
Alliance (CMHA).

We signed the Women
in Finance Charter in
May 2016, a pledge for
gender balance across
financial services.

We are a member of
the Heart of the City’s
alumni programme.

Signatory of the promise 
that those who serve or 
have served, and their 
families, are treated fairly.

CITYparents
We are a member of
Cityparents – a 
network for City 
professionals who 
have a shared interest 
in balancing home/
family life with  
a progressive career.

We participate in the
Carbon Disclosure
Project (CDP) climate
change program.

We are included in  
the Dow Jones 
Sustainability
Indices (DJSI).

We received an East
London Business 
Alliance Long Service 
Company Award 
for our mentoring 
contributions over  
ten years.

Amanda Mackenzie  
Chief Executive, Business in the Community

I am delighted to welcome Schroders into membership of Business in  
the Community. Investors are at the heart of shaping responsible business 
practice – Schroders’ leadership in engaging and influencing companies  
on environmental, social and governance issues could be pivotal.

Member of the 
Prince’s Responsible 
Business Network, 
a unique group of 
leading companies 
committed to acting 
responsibly.



Important information: This document is intended to be for information purposes 
only and it is not intended as promotional material in any respect. The material 
is not intended as an offer or solicitation for the purchase or sale of any financial 
instrument. The material is not intended to provide, and should not be relied on for, 
accounting, legal or tax advice, or investment recommendations. Information herein 
is believed to be reliable but Schroders does not warrant its completeness or accuracy. 
No responsibility can be accepted for errors of fact or opinion. Reliance should not 
be placed on the views and information in the document when taking individual 

investment and/or strategic decisions. Past performance is not a reliable indicator of 
future results, prices of shares and the income from them may fall as well as rise and 
investors may not get back the amount originally invested. Schroders has expressed 
its own views in this document and these may change. Issued by Schroder Investment 
Management Limited, 31 Gresham Street, London EC2V 7QA, which is authorised and 
regulated by the Financial Conduct Authority. For your security, communications may 
be taped or monitored. Published August 2017. RC62022.
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